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Background

Netsafe is an independent, not-for-profit organisation with a mission to promote
online safety among New Zealanders.

In order to effectively meet New Zealanders’ needs, Netsafe commissions an annual
> survey (excluding 2021 and 2022 when surveys were not undertaken) to
understand the ongoing role of technology in people’s lives and their experiences
online. Each survey contains a mix of questions: (a) core questions which don’t
change over time, and (b) topical questions, focused on providing detailed
information about an issue.

The 2023 survey focused on:

* Understanding New Zealanders’ digital behaviour,
* Assessing awareness of rights and options under the Harmful Digital Communications Act,
* Measuring awareness and use of support services for unwanted digital communications,

e Gaining insight into New Zealanders’ experiences of unwanted communications and the impact these
have on those who receive them,

* Measuring New Zealanders’ online experiences of hate speech,
* Understanding New Zealanders’ experiences as perpetrators of harmful digital communications.




Reporting

This year, the following reports have been produced:

APS 2023 results

Trended results for APS core questions

Online hate speech - 2023 results and trends in 2018-2023
IBSA - 2023 results and trends between 2018-2023

Maori population 2023 results
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Methodology

1,664 New Zealanders completed an online survey between 12 and 28 June, 2023. The sample of
survey participants was sourced from Kantar’s online research and panel partners. The sample was
structured to be representative of the population in terms of age, gender, ethnicity, and region.

Additional booster interviews were conducted with people aged 16-29 years to ensure we had sufficient
samples within this age group for in-depth analysis. Additional booster interviews were also conducted

with Maori New Zealanders to ensure we had sufficient samples for analysis and to allow reporting of
this group separately (see Maori population report).

All data were weighted by age within gender, ethnicity and region to ensure booster interviews did not
affect the representativeness of the overall results.

Average survey length: 17 minutes

t (O

1 Response rate: 27%

Av Statistically significant differences (at the 95% confidence interval) between the 2023 aged 18+

survey results, 2020 and 2018 are indicated by coloured arrows.
(In 2023, 16-17 year olds were included in the survey, so any significant difference testing will be against 18+ years old participants
who responded in 2023).




Methodology

The overall results have been weighted to 2018 Census figures to align the data with Census counts for age, gender, ethnicity, and region.

Comparisons between Statistics New Zealand demographic data and the survey data suggested that some post-survey weighting was required to
ensure balanced profiles and to correct for an over-representation of Maori and Pasifika respondents and respondents aged 16-29 years (these

respondents were over-sampled during fieldwork to ensure robust analysis could be carried out on the individual subgroups).

Unweighted sample Weighted sample Unweighted sample Weighted sample
proportion proportion proportion proportion

16 to 17 years old 5.0% 3.3% Northland 3.5% 3.7%
18 to 29 years old 40.0% 21.1% Auckland 32.4% 33.0%
30 to 39 years old 10.9% 16.5% Waikato 10.4% 9.5%
40 to 49 years old 12.3% 16.5%

Bay of Plenty 6.4% 6.4%
50 to 59 years old 11.6% 16.4%

Gisb /Hawke’s B % 4%
60 to 69 years old 10.0% 13.2% ) 1% 4%

Taranaki/ Manawati-
70 + years old 10.2% 13.1% Whanganui 8.2% 7.4%
HELE 50.2% e Wellington 10.9% 10.9%
Female 49.5% 50.9% Tasman/Nelson/Marlborough/

West Coast 3.5% 4.2%
Gender diverse 0.4% 0.4%
Pacific peoples 12.0% 6.6% ey VBATTG 117
Asian peop|es 11.7% 14.9% otagO/SOUthland 7.6% 7.3%

In this report those who are described as LGBTQI+ include: gender diverse people, those who are gay or lesbian, bisexual, Takatapui, or another sexuality (2023 n=178).
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Key findings

Experience of Online Hate Speech
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Thirteen percent of New
Zealanders have personally

experienced online hate speech in
the past year.

Compared to 2018, fewer New Zealanders now
report not experiencing any form of online hate
speech in the past year.

New Zealanders under the age of 30, those who
are neurodiverse, LGBTQIA+ community
members, those with long-term health issues,
Auckland residents, and men are more likely
than average to have experienced hate speech
in the last 12 months.

Perceived reasons for being
targeted by hate speech most
often include ethnicity, race,
gender, and political views.

Exposure to Online Hate Speech

A quarter of New Zealanders have
witnessed online hate speech
targeting someone else in the

past year.

This has remained broadly consistent over time.

New Zealanders who are neurodiverse,
LGBTQIA+ community members, those under
the age of 40, and those with long-term health

issues are more likely than average to have seen
online hate speech targeting someone else in the
last 12 months.

Perceived reasons behind hate
speech most often include race,
political views, ethnicity, and
sexual orientation.

Sites Promoting Hate Speech

Seven percent of New Zealanders
have intentionally visited at least
one site that promotes hate
speech.

Compared to 2018, fewer New Zealanders now
say they haven't visited at least one site that
promotes hate speech in the past year.

New Zealanders under the age of 30, those who
are neurodiverse, those with long-term health
issues, and Auckland residents are more likely
than average to have intentionally visited a site

that promotes hate speech.
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Weighted sample profile

AGE 16-17 years
18 - 29
30 -39
40 - 49
50 - 59
60 - 69

70+ years

ETHNICITY NZ European /
Pakeha

Maori
Pacific peoples
Asian peoples

Other

GENDER

51%
Female

Base: All respondents (2023 n=1,665 . o . . .
Source: S1. To which cgf the foIIowing)age groups do you belong? S2. What is your gender? S3. Which of the following ethnic groups do you identify with? S4. In which one of the following regions do you KANTAR PUBLIC
live?

3%
21%
16%
16%
16%
13%
13%

72%

14%

7%

15%

6%

Gender diverse <1%

49%
Male

2%

REGION

Northland 4%

Auckland Region 1

(includes the area from the  33%
Bombay Hills up to Wellsford)

Waikato 10%

Taranaki 2% ‘

Manawatd-Whanganui 5%

Nelson 1% Wellington Region 119%
l (includes Kapiti and the Wairarapa) °

Marlborough 1%

Bay of Plenty 6%

Gisborne 1%

Hawke's Bay 3%

Tasman

West Coast 1%

Canterbury 13%

Otago 5%
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Online hate speech
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Personal experience of online hate speech - over time

Thirteen percent of New Zealanders have received digital communications that contained hate speech in the past year. Compared to 2018, fewer New
Zealanders now report not experiencing any form of online hate speech in the past year.

Personally experienced hate speech in the last 12 months

Never Once A few times (2-4) = Many times (5 or more) = Don't know Nett experienced

2023 (aged 18+) \/ 13%
2023 (aged 16+) \/ 13%
2020 H 15%
2019 15%

AV Significant increase/decrease since 2020 /\V Significant increase/decrease since 2018

Base: All respondents (2018 n=1,001; 2019 n=1,161; 2020 n=1,150; 2023 aged 16+ n=1,665; 2023 aged 18+ n=1,582)
— Source: Q40. In the last 12 months, have you received a digital communication that offended, discriminated, denigrated, abused and/or disparaged you because of your personal identity/beliefs? (e.g. KANTAR PUBLIC 12

“ race, ethnicity, gender, nationality, sexual orientation, religion, age, disability, and/or other).




Personal experience of online hate speech — 2023 demographic differences

New Zealanders under the age of 30, those who are neurodiverse, LGBTQIA+ community members, those with long-term health issues, Auckland
residents, and men are more likely than average to have experienced hate speech in the last 12 months.

Personally experienced hate speech in the last 12 months

Never Once A few times (2-4) = Many times (5 or more) = Don't know

2023 (aged 16+)

KANTAR PUBLIC

Base: All respondents (2023 aged 16+ n=1,665)
' Source: Q40. In the last 12 months, have you received a digital communication that offended, discriminated, denigrated, abused and/or disparaged you because of your personal identity/beliefs? (e.g.
race, ethnicity, gender, nationality, sexual orientation, religion, age, disability, and/or other).




Personal experience of online hate speech - over time

Reasons for being targeted by hate speech are wide-ranging, the most common reasons cited were ethnicity, race, gender and political views. These
driving themes have changed over the last few years, particularly the prevalence of gender-based hate speech. In 2018 the primary reasons were
religion, race, political views, and appearance.

Perceived reason behind being targeted for online hate speech

2023 (aged 18+) 2023 (aged 16+) 2020 2019 2018
Ethnicity [N 27% N 27 I o I (4% I 8%
Race [N 23% N 3% I s N 18% I 20%
Gender 22% 23% e o [ BEA B s
Political views [N 219% - A I D 230 B 20
Religion [N 17% I 6% I 2 N 23 N 24%
Nationality N 13% | A  REA - KA B 140%
Sexual orientation [N 12% [ REA B s | A B 0%
Appearance [N 13% B 3% I L BEA B 200
Age I 11% I e . REA - BAEA B s
Disability [l 4% B - B B 3 H s
Other [N 8% B s
Don’'t know [ 8% B B

AV Significant increase/decrease since 2020 AV Significant increase/decrease since 2018

Base: Respondents who had experienced online hate speech in the last 12 months (2018 n=112; 2019 n=171; 2020 n=157; 2023 aged 16+ n=276; 2023 aged 18+ n=259)
Source: Q41. The digital communication(s) | received targeted me because of my...
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Personal experience of online hate speech — 2023 demographic differences

Maori are more likely than average to be the target of race-based hate speech, LGBTQIA+ community members are more likely than average to be the
target of sexual orientation-based hate speech, and those with long-term health issues are more likely than average to be the target of gender and
disability-based hate speech.

Perceived reason behind being targeted for online hate speech
Long-term health

Maori LGBTQIA+ .
issues

202 1
023 (aged 16+) (n=81) (n=50) (n=95)

Ethnicity [N 27%
Race [ 239% 34%
Gender [N 23% 34%
Political views [ NG 20%
Religion [ 16%
Nationality |GGG 14%
Sexual orientation |G 13% 47%
Appearance [ 13%
Age T 11%
Disability [l 5% 12%
N 8
B o

Other

Don’t know

Base: Respondents who had experienced online hate speech in the last 12 months (2023 aged 16+ n=276) KANTAR PUBLIC

Source: Q41. The digital communication(s) | received targeted me because of my...




Exposure to online hate speech - over time

A third of New Zealanders have been exposed to online hate speech in the past year. This proportion has remained broadly consistent over time.

Seen online hate speech targeting someone else

Never Once A few times (2-4) = Many times (5 or more) = Don't know Nett seen

2023 (aged 18+) 28%
2023 (aged 16+) 28%
2019 28%

AV Significant increase/decrease since 2020 /\V Significant increase/decrease since 2018

Base: All respondents (2018 n=1,001; 2019 n=1,161; 2020 n=1,150; 2023 aged 16+ n=1,665; 2023 aged 18+ n=1,582)

& Source: Q43. In the last 12 months, have you seen or been exposed to a digital communication that targeted someone or a group because of their race, ethnicity, gender, nationality, sexual orientation, KANTAR PUBLIC 16
religion, age, disability, and/or other?




Exposure to online hate speech - 2023 demographic differences

New Zealanders who are neurodiverse, LGBTQIA+ community members, those under the age of 40, and those with long-term health issues are more
likely than average to have seen online hate speech targeting someone else in the last 12 months.

Seen online hate speech targeting someone else

Never Once A few times (2-4) = Many times (5 or more) = Don't know

2023 (aged 16+)

Seen online hate speech targeting someone else in the last 12 months
Average: 28%

| | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | | |
[ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ [ i [ (] [ [ [ i [ [ [ [ ? [ [ |
Heterosexual
Aged 50 or over 26% Long-term fgea undera0
18% health issues ‘ LGBTQIA+ .
36% 429, Neurodiverse

47%

Base: All respondents (2023 aged 16+ n=1,665)
Source: Q43. In the last 12 months, have you seen or been exposed to a digital communication that targeted someone or a group because of their race, ethnicity, gender, nationality, sexual orientation, KANTAR PUBLIC

religion, age, disability, and/or other?




Exposure to online hate speech - over time

Instances of online hate speech (targeting someone else) are generally based around the themes of race, political views, ethnicity and sexual orientation.
Over time there has been a decrease in the proportion of New Zealanders who have seen religion-based, nationality-based, or appearance-based online

hate speech.

Perceived reason others were targeted for online hate speech

Race

Political views
Ethnicity
Sexual orientation
Gender
Religion
Nationality
Appearance
Disability

Age

Other

Don’t know

AV Significant increase/decrease since 2020 AV Significant increase/decrease since 2018

2023 (aged 18+)
I /0%
N 457
I /-
I 41
N 57%
A 33%
I 259
A 24%
| REA
B 12%
| 2%

| XA

2023 (aged 16+)

2020
N 58%
N 39%
I 46%
N 30%
N 29
N 419%
N 36%
N 20
B s
- REA

| 2%

2019
I 33
N 38%
I 34%
[ UA
| ERA
N 57
[ A
[ A
B 10%

B s

I 2%

Base: Respondents who have witnessed online hate speech in the last 12 months (2018 n=285; 2019 n=339; 2020 n=348; 2023 aged 16+ n=517; 2023 aged 18+ n=497)

Source: Q44. The digital communication(s) | have seen or been exposed to targeted other(s) because of their...

2018
N 48%
I 39%
N 44%
L EE
N 31
N 51
I 25
N 33
B 15%

- REA

B 3%
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Engagement with online sites promoting hate speech - over time

Less than one in ten New Zealanders have intentionally visited a site that promotes hate speech. However, fewer New Zealanders now say they haven't
visited at least one site that promotes hate speech in the past year.

Intentionally visited a site that promotes hate speech

Never Once A few times (2-4) = Many times (5 or more) = Don't know Nett visited

2023 (aged 18+) \/ 1‘7 6%
2023 (aged 16+) \/ W 7%
2020 10/ o
2019 10/ %

AV Significant increase/decrease since 2020 /\V Significant increase/decrease since 2018

Base: All respondents (2018 n=1,001; 2019 n=1,161; 2020 n=1,150; 2023 aged 16+ n=1,665; 2023 aged 18+ n=1,582) KANTAR PUBLIC

Ae Source: Q45. In the last 12 months, have you intentionally visited a website, online forum and/or social media group that targets people because of their race, ethnicity, gender, nationality, sexual
orientation, religion, age, disability, and/or other?




Engagement with online sites promoting hate speech - 2023 demographic differences

New Zealanders under the age of 30, those who are neurodiverse, those with long-term health issues, and Auckland residents are more likely than
average to have intentionally visited a site that promotes hate speech.

Intentionally visited a site that promotes hate speech

Never Once A few times (2-4) = Many times (5 or more) = Don't know

2023 (aged 16+)

Intentionally visited a site that promotes hate speech
Average: 7%

| | | | | | | | |
[ [ [ ? [ p [ [ [ [ ? ? ? [ [ [ [ [ |
Women Auckland residents
Aged 50 or over 5% 11% fgsd under 30
3% ® ) o
Heterosexual Long-term health issues Neurodiverse
12% 13%

5%

KANTAR PUBLIC

Base: All respondents (2023 aged 16+ n=1,665)
Source: Q45. In the last 12 months, have you intentionally visited a website, online forum and/or social media group that targets people because of their race, ethnicity, gender, nationality, sexual
orientation, religion, age, disability, and/or other?




FOR FURTHER INFORMATION PLEASE CONTACT:

Kantar Public New Zealand
Level 3 (Suite 308), 48 Greys Ave, Auckland 1010

https://www.kantarpublic.com/nz
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Kantar Public practitioners are members of the Research Association NZ and are obliged to comply with the Research
Association NZ Code of Practice. A copy of the Code is available from the Executive Secretary or the Complaints Officer
of the Society.

Confidentiality
Reports and other records relevant to a Market Research project and provided by the Researcher shall normally be for
use solely by the Client and the Client’s consultants or advisers.

Research Information

Article 25 of the Research Association NZ Code states:
The research technique and methods used in a Marketing Research project do not become the property of the
Client, who has no exclusive right to their use.
Marketing research proposals, discussion papers and quotations, unless these have been paid for by the client,
remain the property of the Researcher.
They must not be disclosed by the Client to any third party, other than to a consultant working for a Client on
that project. In particular, they must not be used by the Client to influence proposals or cost quotations from
other researchers.

Publication of a Research Project
Article 31 of the Research Association NZ Code states:
Where a client publishes any of the findings of a research project the client has a responsibility to ensure these are not
misleading. The Researcher must be consulted and agree in advance to the form and content for publication. Where
this does not happen the Researcher is entitled to:

a. Refuse permission for their name to be quoted in connection with the published findings

b.  Publish the appropriate details of the project

c. Correct any misleading aspects of the published presentation of the findings

Electronic Copies

Electronic copies of reports, presentations, proposals and other documents must not be altered or amended if that
document is still identified as a Kantar Public document. The authorised original of all electronic copies and hard
copies derived from these are to be retained by Kantar Public.

Kantar Public ™ New Zealand is certified to International Standard 1ISO 20252 (2012). This project will be/has been
completed in compliance with this International Standard.

ICANTAR PUBLIC

NEW TCERLAND
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